ABSTRACT

The tourism sector has relied on conventional marketing approaches, but the
current study recognizes a shift towards a more nuanced e-marketing and experiential
marketing strategies, incorporating sensations to evoke customer emotions and
enjoyment. ASMR, known for its calming effects, emerges as a key element in this
paradigm shift, offering immersive and sensory experiences aimed at alleviating the
travel industry. Therefore, this research applied ASMR advertising practice to examine
whether it influences tourists' positive emotion to their engagement on ASMR ads.
Further, the study also investigates the impact of tourist’s engagement on destination

awareness, and their behaviour intention.

The results suggest that positive emotions on ASMR make a significant and
positive effect on consumer engagement, which in turn positively impacts destination
awareness and behaviour intentions. The findings further conclude that engagement
serves as a mediator between positive emotions on ASMR and destination awareness,
while destination awareness acts as a mediator between consumer engagement and
behaviour intention. This dual mediation model provides a more comprehensive
understanding of the process through which ASMR influences tourist behaviour. The
findings support the use of flow theory to explain ASMR experiences and their
influence on consumer engagement. The results align with previous research on the
psychological and emotional effects of ASMR, demonstrating its potential as a
marketing tool in the tourism industry. The research presents empirical data on the
positive benefits of ASMR on tourism-related outcomes, contributing to a better
understanding of how ASMR can be leveraged to improve tourist engagement, enhance

destination awareness, and ultimately influence travel intentions.
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