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Abstract

With the advancement of virtual reality (VR), Taiwan's tourism industry has attracted
many visitors, especially amidst the global tourism halt caused by the pandemic. The
application of VR allows people to experience tourism from home, as if they were actually
at the tourist destinations. VR experiences enable users to fully immerse themselves,
focusing entirely on the experience, creating a sense of presence akin to being physically
present at the destination. Furthermore, users can gain insights into the historical aspects
of tourist attractions, making them willing to revisit these places. The flow experience
generated by individuals during the activity makes them wish to stay in the moment longer
and anticipate experiencing this pleasure again. Therefore, this flow experience plays an

important driving role in the participation intention of tourism consumers.

This study explores the relationship between VR experience, flow experience, and
revisit intention, particularly investigating the mediating role of flow experience between
VR experience and revisit intention. Data was collected through questionnaire surveys
using the Likert five-point scale, and analyzed using SPSS 22. Simple linear regression
was employed to analyze the relationship between VR experience, flow experience, and
revisit intention, while hierarchical regression was used to analyze the mediating effect.
The results are as follows: VR experience has a significant relationship with revisit
intention, as well as with flow experience. Flow experience partially mediates the

relationship between VR experience and revisit intention.
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