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Abstract

During the rapid development of technology and the continuous spread and spread
of the Covid-19 pandemic, people's lives and behaviors have undergone significant
changes. Podcast is not a new service launched in recent years, but it coincides with the
ride of the pandemic, technological advancements, the popularization of smartphones,
and the fragmentation of people's time, Podcast is gradually becoming a global trend, and
more and more creators and listeners are joining in Taiwan.

This study aims to explore the impact of these changes on the use of Podcast, using
expectancy confirmation theory, perceived value, and self consistency as theoretical
frameworks. With the implementation of long-distance work and social restrictions,
people are gradually turning to online entertainment and information, making podcasts an
important alternative to entertainment. Expectancy confirmation theory becomes crucial
in this context, where consumer satisfaction with Podcasts is based on the difference
between their expectations and actual usage experience.

Podcast, as a form of media, provides virtual interaction and becomes a way for people's
spiritual comfort, highlighting its perceptual value. Perceived value includes aspects such
as the quality of information, entertainment value, and relevance to the theme, evaluating
the perceived benefits of consumers towards the products or services provided by the
enterprise. At the same time, the concept of self consistency becomes more prominent in
podcast selection, and consumers tend to choose content that is consistent with their self-
concept, which increases their satisfaction and loyalty to podcast.

This study used convenience sampling method to conduct a questionnaire survey
and distributed online questionnaires. The research subjects were Taiwanese people who
had actually used Podcast. SPSS 29 and Amos 29 statistical software were used as data
analysis tools, and structural equation modeling was used for hypothesis verification. The
research results show that: (1) Expectation confirmation, perceived value, and self
consistency, as well as satisfaction with each sub purchasing face, have a significant

positive impact on intention to continue using. (2) Satisfaction partially mediates the



relationship between expectation confirmation, perceived value, and intention to continue
using. (4) Conversely, self consistency does not hold. (5) Relationship inertia does not
have a disruptive effect. (6) Age, education level, monthly income, and place of residence

all have a positive impact on some dimensions of the model.
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