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The Study of Multiple Mediation and
Moderation of the Trust and Technology
Acceptance Model and Relationship Inertia:
The Case of Ocard APP
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Abstract

Today almost everyone has a cell phone. Modern people prefer multi-functional
mobile phones, needing APPs of multiple functions. Excessive APPs not only occupy
capacity of the smartphone, but also causes difficulties in finding. In addition, shops often
use the membership system to understand consumers' shopping habits and preferences.The
membership system is usually an entity membership card or APP of online membership.
Ocard helps consumers save membership cards and tickets, and keep the consumer's wallet
free of excess cards. Ocard not only has the function of membership and search the
restaurant, but also combines the functions of blogs and online reservation. In addition,
Ocard prides itself as a customer management expert, integrating multiple systems such as
POS system, member accumulation point activities, reservation, take-out, etc., so that the
information can be effectively used; and the shopkeeper doesn't need to spend high price
developing and maintaining the APP, Ocard can also be used as a source for developing

new customers.

This study combines Davis' technology acceptance model came up with in 1989,and
the trust as an external variable by Gefen, Karahanna and Straub's came up with in 2003
and relationship inertia as an moderator between usage Intention and use behavior, and
the Multiple Mediation of the trust and technology acceptance model. And research the

impact of demographic variables on the model, and suggest improvements to Ocard.

(1) The trust had significant positive effects to perceived usefulness, perceived ease-of-
use, and usage Intention, (2)perceived ease-of-use to perceived usefulness, (3)perceived
usefulness to usage Intention, (4)usage Intention to the use behavior, (5)perceived usefulness
partially mediated the relationship between the trust and usage Intention, (6)perceived
usefulness fully mediated the relationship between perceived ease-of-use and the usage

Intention, but (7)the moderation of relationship inertia was not supported in this study.

Age, occupation, income, living area, source of information, and usage situation were
significant in terms of perceived usefulness, perceived ease-of-use, usage Intention, use
behavior and the trust. There is greater acceptance of Ocard by those who still useing Ocard

now than by those who have used Ocard but now is not.
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