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The Moderation of Organizational Innovation on the

Interactions of Innovation in Manufacturing Firms

with Differentiated Business Model
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Abstract

The firms would aggressively create more values for sustaining competitive
advantage through the innovation followed by their business models. Prior research
considered that a firm’s innovation on different functional activities demonstrates the
effect of a differentiated business model on value creation and an endogenous interaction
to infer its performance. Furthermore, organizational innovation plays a critical role in
resource arrangement and coordination, which may interact with a firm’s innovation as
a moderator to influence functional activities. Therefore, this study examines the
relationship between business models, functional innovations, and organizational
innovation. We employ the third Taiwanese community innovation survey, and a total
of 2,708 manufacturing firms divides into OEM, ODM, and OBM datasets. The results
show that product innovation has positive interactions with process innovation and
marketing channels for OEM firms. On ODM firms, it has a strong interaction between
product and process innovation, as in internal interactions in different marketing
innovations. As to OBM firms, product innovation influences the engagement of process
innovation, and product design has a positive interaction with process innovation. Like
ODM firms, OBM firms also have intensive interactions in different marketing
innovations. On the moderation of organizational innovation, we find that the internal
mechanisms harm the interactions among functional innovations under all three models,
but a few positive effect on marketing innovations in ODM and OBM firms. On the
external mechanisms, the strategic alliance has no favor even worse on the interaction
of functional innovations. The changes in outsourcing have positive and negative
moderating effects in different models. It concludes that the firm’s innovation would
have different interactions based upon differentiated business models, and
organizational innovation may not always have the ability to promote the interactions

on the firm’s innovations.
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