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ABSTRACT

The purpose of this study was to examine users’ online media-streaming
preferences and elucidate the effects of playfulness and familiarity on trust,
cultural identity, and purchase intention. An online questionnaire was designed
for data collection. The study findings reveal that playfulness and familiarity
positively influenced users’ trust and cultural identity and users’ trust and cultural

identity demonstrated a moderating effect.
Keywords : Playfulness, Familiarity, Trust, Purchase Intentions,

Cultural Identity



