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Makeup products have been an important part of women’s lives since ancient times.
Regardless of their nationality or age, the popularity of makeup products for women is
definitely well known. Make-up products are no longer the same as they used to be
considered as luxury. These days, women can own them easily. Among the makeup
products, the lip makeup products are especially popular.

This study collected totally 774 female samples in Taiwan, Hong Kong and Malaysia
to be the objects. The purpose of this study is examining the effect of product price,
perceived value and brand trust on brand loyalty, and investigated the distinction of
brand loyalty among Taiwan, Hong Kong and Malaysia. Used computer program
Statistical Package for Social Science (SPSS) and Analysis of Moment Structures
(AMOS) to analyze the responses.

The study result showed that perceived value and brand trust had positive effect on
satisfaction. Furthermore, the satisfaction has positive effect on brand loyalty.
However, the price has no effect on satisfaction. Finally, the nation was found that
was not a moderation of satisfaction to brand loyalty in this research.



