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Abstract

This study explores the credibility of the Gaming live Streamer, is it
will affect the gaming live audience on the emotional value of the Streamer and
then affect the audience loyalty to the Streamer, and audience to the Streamer
loyalty and product functional value is it will affect The Audience on the host
endorsement merchandise the purchase intention, Aiming at the purpose of the
study, this study take the league of legends of Twitch Gaming live platform as
an example, and take Twitch live audience as the research object, and adopts
the convenient sampling method to distribute the paper questionnaire and the
network questionnaire respectively.

In the study, use to SPSS 20 and AMOS 20 statistical software for data
analysis and structural equation model assessment analysis, The results of the
study found that Gaming live Streamer credibility, will positive affect the
audience for the emotional value of the Gaming live Streamer, the audience on
the emotional value of the Gaming live Streamer, will positive affect the
audience loyalty to the Streamer, The audience on the Gaming live Streamer
loyalty, will positively affect the audience on the Gaming live Streamer of the
Endorsement products the purchase intention, Finally, the author puts forward
the conclusion of this study and the management meaning of the game live
platform and the Gaming live Streamer of operation, Expect the results of the
game on the game live platform and Gaming live Streamer to maintain, attract

and expand the loyal audience to provide effective reference recommendations.
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