# &

FE PR FEROY L N E A RRELBOR R R FL R

':3\

$ 3Rk 2B L SOt 2010E B ik 4 th e T 6B A E
FR O CRBIZ e B o S T TR AR R 1R 0 ¥ 02018 = i
WE T BBl W B ey Bk A R B R
?ﬁiﬁﬁ%ﬁﬁ%%%iiﬁﬁoiamwﬁ%ﬁia@?ﬁﬁéﬁ

2GR T ﬁﬁﬁ’%¥ﬁm%ﬁﬁ%mﬁﬁﬁ‘mm
EBGT BB ol BT R FI B R AL FET R PR R

ARP R EXURLLMT B0 o

o gend T E B B RS £ 2013& T 2017 # B E B AR W B

bl

1574@ = & % 8324m » (B AT AF M #cj€0.04% = £ 1 0.2% - BE FX 47 M9 Bic =

TATT B2 5 RENT R FRME T { L - L o KKRAPL EY

- REATFRBI AT B AT HRIPFARELIE > AP

ﬁ&é%ﬁ%ﬁé%?%émﬂ%’wwﬂ LT A#HKE 2
i

FHREsI g Fang s 0z 2@ A Fj

Py
Q
=]

B £E o dE f@&ﬁﬁ%%@@‘@ﬁmﬁ%wﬂx%%@ﬁﬁﬁ%

R A AR VIR i

A
oh
e
Py
_,\.\
T,_
I%
sl
.
ot
Tt
(;?
ﬁm
s
dF
ﬂL—k

=
&
-l
i)
b
[\
-1
o
e
N
g
G
&
&3
by
.
)
e



Abstract

The formulation of the European Union's six environmental laws and
regulations, as well as the upsurge of people's environmental awareness, make
electric vehicles a global trend in the future. In 2010, the Taiwan government
began to promote the development of electric vehicle industry, and planned the
development of three stages and the air pollution law was legislated in 2018, to
strictly control the exhaust emission of fuel vehicles, eliminate not
environmental protection of the vehicle,.

The Taiwan government also formulated the environmental protection
target, to complete the full use of electric vehicles by 2030 and use electric
vehicles as official vehicles in public institutions.

Then in 2035 to ban the gasoline motorbike, bans on gasoline vehicles in
2040, let consumers more willing to buy the relative environmental protection of
electric vehicles. Therefore, the government is also trying to create a friendly
environment for the development of electric vehicles, so that future consumers
are more willing to buy pure electric vehicles.

At present, the market share of pure electric vehicles in Taiwan is low. From
2013 to 2017, the number of licensed vehicles has grown from 157 to 832,
accounting for 0.04% to 0.2% of new vehicles. Although the number of licensed
vehicles has increased by nearly five times, it is still quite rare in the automobile
market.

This study apply to modify theory of planned behavior to explore
consumers' willingness to pure electric vehicles, and to explore the relationship
between symbolism and purchase intention. The results show that government
incentives, ease of charging and the availability of infrastructure, as well as the

symbolism of pure electric vehicles have an impact on the purchase intention of



electric vehicles.

Keywords: Theory of Planned Behavior, Electric Vehicle, Symbolic,
Environmental attitude




