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Abstract

The phenomenon in Taiwan is low birth rate and high aging rate. Taiwan become
aging society in 2018; it means people over 65 years old has reached more than 14%.
Because of this situation in Taiwan, people who need caring will get higher. In Taiwan, the
time required for long-term care in the life was 7.3 years. This shows that long-term care
needs be more prominent. Therefore, this study aims to explore that what is the primary

factor to influence people to purchase the long-term care insurance.

This study adopts the questionnaire survey method. The survey respondents are over
20 years old with income sources. Total surveys are 324, and the effective surveys are 305.
The effective response rate is 94%. In this study, we use SPSS22 and AMOS22 statistical

software to be the data analysis tools. The results showed that:

(1) Attitude has significantly and positively to affect purchase intention;

(2) Subjective norm has significantly and positively to affect purchase intention

(3) Perceived behavior control has significantly and positively to affect purchase intention;

(4) Purchase intention has significantly and positively to affect purchase behavior;

(5) Perceived risk hasn’t interference between attitude and purchase intention;

(6) Perceived risk hasn’t interference between subjective norms and purchase intention;

(7) Perceived risk hasn’t interference between perceived behavior control and purchase

intention;

(8) Trust hasn’t interference between purchase intention and purchase behavior.
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